


Joint health market trends Market need: uc-11®

== Total Joint Health Category totaled $3.9 == Consumers across all age ranges are
Billionin 2019 recognising that our ability to move freely
== The total category experienced a 9% requires healthy joints, which funcion
CAGR over the past 5 years smoothly and recover well after exercise
== North American Joint Health Sales - == An aging population and a rising demand for
$835.7 Million in 2019 efficacious products opens up exciting

possibilities forinnovative joint health
supplements

Science-backed == UC-1®is backed by 3 published well
designed clinical studies on healthy
Randomized, double-blind, placebo- subjects forjoint support

controlled clinical studies show the joint
health benefits of UC-1I® undenatured type Il
collagen:

UC-II® ingredient work in
the immune system to

== Significantly increased knee extension
in healty adults compared to placebo?

== Significantly increased joint comfort and support joint health in one,

function cpmpared to pe_u?et?o and 40 mg dose.
glucosamine + chondroitin in people

with osteoarthritis®

UC-1I® ingredient market advantage

3 published, well designed clinical Small, once-daily 40mg dose, suitable
studies on healthy subjects for combo formulas
Superior benefits compared to FDA notified and published new dietary
| . hondroiti ==) . :
glucosamine + chondroitin ingredients (NDI)
Self-affirmed GRAS status determined e Sourced and manufactured in the
by a leading toxicological group @ United States
12018 NMI SORD Data ?Lugo JR et al. Nutr. J. 2016:15:14.

2Lugo JR, et al. J Int Soc Sports Nutr. 2013:10:48
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All productinformation corresponds to Lonza’s knowledge on the subject at the date of publication, but Lonza makes no warranty of any sort, including with regard to its accuracy
or completeness and Lonza assumes no obligation whatsoever, including any obbligation to update it. Product information is intended for use by recipients experienced and
knowledgeable in the field, who are capable of and responsible for indipendently determining the suitability of ingredients for intended uses and to ensure their compliance with

applicable law. All trademarks belong to Lonza and its affiliates. Please note that Lonza has updated its Privacy Policy. For further information on how we collect, use and process
personal information and your rights in connection therewith, please visit www.lonza.com/privacy. © 2020 Lonza




